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Abstraksi 
 
Penelitian ini bertujuan untuk mengetahui pengaruh langsung dan tidak langsung 
harga dan fasilitas terhadap keputusan pembelian dan kepuasan konsumen pada 
perumahan Pondok Permata Suci Gresik. Data penelitian diperoleh dari 
penyebaran kuesioner kepada 100 responden yang membeli dan bertempat tinggal 
di PSS menggunakan teknik proportional sampling. Pengujian dilakukan dengan 
teknik analisis jalur (path). Hasil penelitian menunjukkan bahwa harga dan 
fasilitas berpengaruh langsung terhadap keputusan pembelian, keputusan 
pembelian berpengaruh langsung terhadap kepuasan konsumen, harga dan 
fasilitas berpengaruh langsung terhadap kepuasan konsumen, serta harga dan 
fasilitas berpengaruh tidak langsung terhadap kepuasan konsumen melalui 
keputusan pembelian.  
 
Kata kunci : Harga, Fasilitas, Keputusan Pembelian dan Kepuasan Konsumen. 
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Ellaisda Alfa Setia Diaty, 13312047, The Influence of Price and Facility on 
Consumers Satisfaction Through Purchasing Decision as Intervening Variable 
at Pondok Permata Suci Suci Gresik Regency, Management, Economy and 
Business Faculty, University of Muhammadyah Gresik, June, 2017. 
 
Abstract 
 
This study aims to determine the direct and indirect influence of prices and 
facilities on purchasing decisions and customers satisfaction in Pondok Permata 
Suci Suci Gresik Regency. Research data was obtained from questionnaires to 
100 respondents who bought and resided in PSS using proportional sampling 
technique. The test is use by path analysis technique. The result of research 
indicate that price and facility have direct effect to purchasing decision, buying 
decision have direct effect to consumers satisfaction, price and facility have direct 
effect to consumers satisfaction, and also price and facility have indirect effect to 
customers satisfaction through purchasing decision. 
 
Keywords: Price, Facilities, Purchase Decision and Consumers Satisfaction. 
 
 
